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Audience Insights

New Zealand Youth

New Zealand youth, otherwise known as the Millennials or Gen Y,

are a key audience for our films.

15-29 year olds are 50% more likely to be frequent cinemagoers
(go 8 or more times a year).

15-29 year olds were the core audience for What We Do in the
Shadows. One in four 15-29 year olds claimed to have seen the
film at the cinema.

Colmar Brunton Cinema Survey, December 2014  Base: Adults 15+ (1,074)
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1 Colmar Brunton 'You Say' Youth Online Survey, August 2014



