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NEW ZEALAND SCREEN PRODUCTION REBATE (NZSPR)
PRODUCTION REBATE 5% UPLIFT


Tourism New Zealand Partnership

Tourism marketing partnerships provide a substantial opportunity to increase the profile of New Zealand as a tourism destination and to leverage productions shooting in New Zealand for access to their fan base and other marketing opportunities.

Productions seeking points in either or both of these sections should reach out to NZFC’s Head of International Attraction and Inbound Production for assistance via Philippa.Mossman@nzfilm.co.nz.
____________________________________________________________________________________________

Screen Rebate Case Study: Our Flag Means Death Season 2
 
Description of Opportunity
TNZ, HBO and Warner Bros worked together to deliver a destination marketing campaign in partnership with the filming of Season 2 of Our Flag Means Death in New Zealand. The campaign was delivered through a collaboration with Taika Waititi and the crew of Season 2 of Our Flag Means Death. 
 
Working closely with HBO, Warner Bros and Taika’s team, Tourism New Zealand developed a concept that showcased destination New Zealand that was distributed internationally across advertising, public relations and media channels owned by TNZ and HBO Max.
 
Process
Tourism New Zealand’s primary objective for the partnership was to leverage the relationship with Our Flag Means Death to grow desire for New Zealand as a travel destination enabling the sector to recover in the short and long-term, after Covid-19.
 
Working with Warner Bros, Tourism New Zealand were able to achieve this by:
1. Utilising cast star power to create a high-profile campaign.
2. Showcasing locations from the series to promote New Zealand’s diversity and links to the production. 
3. Utilising cast and crew advocacy through press interviews and content to showcase our people.
 
Activity
Tourism New Zealand produced content titled ‘No Place Like It On Earth’ with Taika Waititi, which showcased the sights and experiences travellers can find in Aotearoa New Zealand. In the film, Taika Waititi enlisted his real life Our Flag Means Death stunt double, Jade Daniels, to help undertake the epic task of presenting New Zealand to the world. The content also starred New Zealand director Jackie van Beek, as director of the 100% Pure New Zealand production. 
 
The content was distributed globally through paid advertising, public relations pitching and using TNZ and studio platforms and channels.
 
Results
Working with HBO, Warner Bros and Taika Waititi’s team allowed Tourism New Zealand to tell a unique destination story to the world with the help of one of New Zealand’s most famous talents. The star power and comedic nature of the film provided impressive global results for Tourism New Zealand.
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