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NEW ZEALAND SCREEN PRODUCTION REBATE (NZSPR)
PRODUCTION REBATE 5% UPLIFT
Marketing Partnership with NZFC
1-4 Points (sliding scale)

Note: All NZSPR applicants are required to provide deliverables in accordance with the Promotional Materials Schedule as part of their Final Application, regardless of whether they intend to claim points for a Marketing Partnership in the Production Rebate 5% Uplift Points Test.

The Marketing Partnership provides a framework for productions and the New Zealand Film Commission (NZFC) to work together to maximise the promotional value of existing publicity, marketing and partnership activity for both the production and New Zealand.

Unless otherwise agreed with NZFC, materials and content delivered under the Marketing Partnership should be provided directly to NZFC as the exclusive delivery point for this partnership. This includes approved stills, footage, interviews, behind-the-scenes materials, publicity assets and other agreed content supplied or created under. Delivery and use will remain subject to any agreed approvals, embargoes, release windows and usage restrictions.


Guidance

Productions claiming points for a Marketing Partnership in the Production Rebate 5% Uplift Points Test are guided by this document. The marketing partnership with NZFC is intended to:
· Support promotion of the production and New Zealand’s role in it
· Enable visibility of New Zealand’s talent, locations, infrastructure and facilities
· Generate material and media coverage that can be used to showcase New Zealand as a screen production destination.

NZFC recognises that productions differ significantly in scale, publicity processes, talent access, and studio restrictions. While the examples provided in this document are intended as guidance, alternative approaches may be considered where they deliver comparable promotional outcomes and align with the objectives of the relevant point level.


The Sliding Scale Framework
The Marketing Partnership operates as a cumulative four-point sliding scale. Productions seeking additional points must also meet the requirements of the preceding point levels.
The table below provides an overview of each point level. Further guidance, examples and illustrative activities for each point are provided later in this document.
	Points Available
	Focus

	One Point
Production Announcement
	Applicants work with NZFC to align production announcement activity. This includes sharing approved information for release and identifying opportunities for NZFC to support visibility through media contacts, industry networks, and coordinated communications.
To achieve One Point, applicants should agree to a coordinated production announcement activity with NZFC.

	Two Points

Production Announcement + Marketing Materials
	In addition to the points above:
Applicants provide NZFC with agreed marketing materials in addition to those prescribed in the Promotional Materials Schedule, enabling NZFC to develop content and promotional activity that showcases the production and New Zealand's contribution.
Materials should be provided to NZFC as they become available for approved promotional use and in sufficient time to support NZFC marketing and publicity activity, with delivery generally aligned to the production's release, publicity and marketing campaign windows.
To achieve Two Points, applicants should agree a package of marketing materials, quantities and delivery timings with NZFC.

	Three Points
Production Announcement + Marketing Materials + Content Collaboration
	In addition to the points above:
Applicants work with NZFC to identify and deliver content opportunities that support storytelling about the production's New Zealand story. Illustrative examples of content collaboration activities are provided later in this document and may be adapted to suit the needs of individual productions.
To achieve Three Points, applicants should agree to at least two content collaboration activities, deliverables or opportunities with NZFC.

	Four Points
Production Announcement + Marketing Materials + Content Collaboration + Campaign Integration
	In addition to the points above:
Applicants work with NZFC to identify and deliver partnership, publicity and marketing opportunities that increase visibility of both the production and New Zealand. Activities under this point are intended to be bespoke and may include campaign alignment, production access, premiere, event or stakeholder engagement opportunities.
To achieve Four Points, applicants should agree one or more campaign integration activities with NZFC.




General Requirements

All productions participating in a Marketing Partnership should:
· Engage with NZFC as early as practical, ideally prior to or alongside a Provisional Certificate application, to discuss proposed marketing partnership activities and opportunities.
· Nominate a key contact to coordinate engagement with NZFC on the Marketing Partnership.
· Work with NZFC to agree the timing and delivery of partnership activities, materials and publicity opportunities.

Where possible, NZFC seeks to leverage existing production publicity materials, marketing assets and publicity processes already being undertaken by the production.


Examples of Eligible Activity

The examples below are intended as guidance only and are not exhaustive.

One Point: Production Announcement
Productions work with NZFC to support production announcement activity and associated publicity. This may include coordinating announcement timing, sharing approved production information and imagery, identifying opportunities to amplify coverage, and recognising New Zealand's contribution to the production where appropriate.
Information may include:
· Sharing approved production information and imagery for announcement activity
· Acknowledgement of NZFC support where appropriate
· Recognition of New Zealand's contribution within publicity materials
· Editorial references to New Zealand's role in attracting or hosting the production

Productions should engage with NZFC early to identify and coordinate announcement opportunities. NZFC will liaise on the timing and approach that best align with the production's publicity strategy.

Two Points: Marketing Materials 
Productions provide NZFC with access to marketing materials that may assist NZFC in developing content and promotional activity that showcases both the production and New Zealand's role in it. The type, quantity and timing of materials will be agreed between the production and NZFC, considering the scale, publicity requirements and available assets of the production.

Examples may include:
Stills
· Cast and scene imagery
· Behind-the-scenes photography
· Production activity
· Studio activity
· Crew at work
· Location imagery
· Aerial and wide location shots
Moving Footage
· Behind-the-scenes footage
· Production activity
· B-roll
· EPK materials
· Approved promotional clips
Content subject examples:
· Heads of Department
· Technical departments
· Set construction
· Visual effects work
· Costume, makeup and creature departments
· Production activity across locations and facilities
Materials should, where possible:
· Be suitable for promotional use
· Showcase the production's New Zealand activity
· Highlight locations, facilities, cast and crew
· Support long-term promotion of New Zealand as a screen production destination

Three Points: Content Collaboration
Productions support opportunities for NZFC to develop and/or produce content that showcases the production's New Zealand story. Where possible, NZFC seeks to utilise existing content and publicity processes, including approved EPK materials, behind-the-scenes content, interviews and production footage. Productions may provide NZFC with exclusive access to content, or permission to review, select and use existing materials, with at least two agreed content collaboration activities or deliverables.

Collaborative content opportunities may include:
· Approved EPK interviews or featurettes; including NZFC-supplied questions
· Exclusive use of behind-the-scenes content or B-roll
· Bespoke publicity interview materials
· New Zealand-focused storytelling opportunities
· Exclusive features highlighting New Zealand cast, crew or facilities
· Inclusion of NZFC-provided or approved New Zealand production notes, acknowledgements and supporting information within the production's EPK, press materials and publicity activity, where appropriate.

Content briefs, timing and deliverables should be agreed collaboratively between the production and NZFC.

Four Points: Campaign Integration
Productions work with NZFC to identify opportunities to deepen collaboration and align with publicity, marketing and partnership activity associated with the production. This may include production access, campaign alignment, event partnerships, premiere activity, or other agreed initiatives that support visibility of both the production and New Zealand.

Activities under this point are intended to be bespoke and will vary depending on the scale of the production, marketing campaign, talent availability and partnership opportunities available.

Examples may include:
· Production access opportunities where practical
· Alignment with planned publicity and marketing campaigns
· Sharing information regarding planned publicity, marketing and partnership activity
· Identifying opportunities for New Zealand visibility
· Collaboration on premieres, events, activations, industry initiatives or stakeholder engagement opportunities
· Alignment with existing global campaigns, activations or audience engagement initiatives where appropriate
· Production-led or NZFC-led opportunities that support shared promotional objectives
· Opportunities to showcase New Zealand's contribution to the production through agreed promotional activity

Productions should seek to provide reasonable visibility for New Zealand's contribution while respecting existing studio, distributor, marketing and publicity requirements.

Assessment

Assessment will consider:
· Level of collaboration with NZFC
· Nature of promotional materials
· Visibility of New Zealand's contribution
· Media and audience reach
· Delivery against agreed partnership activities

NZFC will work with productions throughout the process to confirm expectations and intended point outcomes.

Use of Materials

Subject to any agreed restrictions:
· Materials may be used by NZFC and other New Zealand Government agencies
· Materials may be used domestically and internationally
· Materials may support: 
· Trade and industry promotion
· Marketing activity
· Digital and social media content
· Business development activity
· Presentations and events
· Promotion of New Zealand as a screen production destination

The intent is to maximise the long-term promotional value of screen production activity undertaken in New Zealand.

Contact

For questions about the Marketing Partnership, or to discuss potential partnership opportunities, applicants are encouraged to contact NZFC as early as possible:
Email: enquiries@nzfilm.co.nz
NZFC welcomes early discussion of proposed activities, deliverables and partnership opportunities to help ensure alignment with production timelines, publicity plans and Marketing Partnership requirements.
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